Premise

A cinematic long shot, seemingly
unbroken, of all the marina and services
Boatfolk has to offer.

As we pass an activity or service Boatfolk
provide, an icon will appear, allowing the
audience to explore this particular aspect
more.

This allows us to speak to the viewer,
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The Boatfolk compass icon will always be
available in the top right hand corner. When
clicked, the video will pause and an overlay #1E515B #5D769E #669BBA #FFE9DO #EEBF88
will appear listing the marina options. Once
one is clicked, the viewer will be
automatically taken to the relevant URL
page. We have included this on the
Beyonder Interactive demo, simple to
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audience beside the sea as we close in
on the stunning marina and boats.
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The 'Get Started' icon will link you directly to
the BoatGen page on the website.

Laughter draws our attention to some
children on the water. An activity is being

EATING OUT played, lessons learned. This is where
SA". CLUBS B our journey on the water begins.
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After passing each option, if not pressed,
the icon to return will appear below the
BoatFolk logo, always visible on the top
right hand corner.
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This way, we can use the Ul to subtly list all
the options Boatfolk provides without
having to draw attention to the fact.

BoatFolk already have a fantastic library of
icons that could be easily integrated into
the interactive video, giving harmony
between the website, branding and
interactive advert.

A pop of champagne draws the camera
round, catching the elation of owning a
first boat. And the previous owner
congratulating him.

Here viewers can discover how easy it is to
find out more about owning a point through
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site, allowing ease of use for the audience
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Semibold
: A crane is heard, drawing the camera up.
e I u I I I A boat is being lifted out for repair as a A woman is seen working hard repairing
| crew waits to start work. one of the boat at the marina.

The final shot concludes with what boat folk
is all about. The community. Those who's
curiosity and passion for the sea draws
them to the marina's. The casting off points
where likeminded people gather.



